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Why 
Are We 
Here?
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1 Responsibility

Why Are We Here?
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We Must Cut Global Emissions in Half by 2030

Doubles the Destruction….

1.5°C 2.0°C
Otherwise…

From 6% to 18% of insects affected

+10cm higher sea levels will expose 10 
million people to risks

From 70% to 100% of coral reefs are 
lost by 2050
Source: Based on the IPCC Special Report on Global Warming of 1.5°C and Special Report 
on Oceans and Cryosphere in a Changing Climate.
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The Internet Global Aviation

~4%
Of Total CO₂ 

Emissions

~3.5%
Of Total CO₂ 

Emissions

Source: UPI, Sept 2021
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Powering The Internet Generates More 
Carbon Emissions than Global Aviation!
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1 Million Impressions = 1 metric ton of CO2e

Fully Charging

121,643
Smartphones

The Carbon in

2.4
Million Plastic 

Straws

The Emissions From

1
Round Trip Flight 
From Boston to 

London per 
Passenger

= ==

And Digital Advertising is Part of the Problem
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Unlike Aviation…

Advertising can 
become one of 
the first industries 
to reach net-zero 
emissions.

✔
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2 To Learn

Why Are We Here?
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2023 Digital 
Advertisers 
Sustainability 
Survey

×
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Top Advertiser 
Priorities to Help 
Reduce Digital 
Advertising 
Emissions

×

2023 Digital Advertisers Sustainability Survey

1

2

Educate & Study

Measure Emissions

3 SPO/Reduce Partners

4 Prioritize Partners with 
Lower Emissions
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SSP

Brand

Media Agency
& Trading Desk

DSP

Publisher

Total Carbon
Emitted

● Servers (electricity)
● Cloud computing (electricity)
● User device (electricity and 

embodied emissions)

Examples of 
emissions

● Data transmission (electricity)
● Distribution of content
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Where Do Advertising Emissions Come From?
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Here From This Full Supply Chain Today

Agency
Panel

Brand
Panel

DSP
Panel

Publisher
Panel

9:30 AM - 10:00 AM ET

Building a 
Sustainable and 
Profitable Brand

11:00 AM - 11:40 AM ET

How Agencies Will Hold the 
Digital Industry 

Accountable for Reaching 
Net-Zero Emissions

3:10 PM - 3:40 PM ET

Green by Default: How 
DSPs Can Empower 

Buyers and Sellers to 
Reduce Carbon 

Emissions

1:10 PM - 1:45 PM ET

Less is More: Can 
Publishers Reduce Carbon 

Emissions Without 
Impacting Revenue?
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Top Advertiser 
Priorities to Help 
Reduce Digital 
Advertising 
Emissions

×

2023 Digital Advertisers Sustainability Survey

1

2

Educate & Study

Measure Emissions

3 SPO/Reduce Partners

4 Prioritize Partners with 
Lower Emissions
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Measure & Standardize Emissions

10:30 AM - 10:55 AM ET

Lessons from Year 1 at Scope3: 
Brian O’Kelley Shares Next Steps to 
Accelerate Sustainability in Media

11:45 AM - 12:10 PM ET

How IAB Tech Lab Best Practices 
and Standards Can Help Lower 

Emissions
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Of the Brands, 
Agencies & Ad 
Tech Co’s 
Surveyed, Only…

25%
Have Made Commitments to 
Reach Net-Zero Emissions

×

2023 Digital Advertisers Sustainability Survey

31%
Currently Track Their 
Carbon Emissions
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62%
Plan to Measure Their 
Carbon Emissions Within 
the Next 1-2 Years

1:40 PM – 2:05 PM ET
Learn How From…

However…

×

2023 Digital Advertisers Sustainability Survey
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3 Take action

Why Are We Here?



1

2
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Learn from advertising 
sustainability leaders

Provide actionable solutions 
and next steps for attendees
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The Goal of Every 
Session Today
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Learn How 
You Can 
Individually 
Make a 
Difference

2:40 PM - 3:05 PM ET
Learn How From…
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We Believe That…

If We Are 
Part of
the Problem

Let’s Also 
Be Part of 

the Solution
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Committed to Reduce our Own Carbon Footprint
And Help our Industry Reach Net-Zero Emissions

Industry-First Green Media Product, already with:

Measurement Partnership
● 7068+ Active Brands
● 515M+ Impressions Delivered

● 349M+ Grams of Carbon 
Emissions Compensated

● 36K Targeted Domains

Track our progress 
on greenpmp.io

Active Member 

Measuring Our Own Emissions 
With Recognized Partner

Building Efficient Technologies 
to Reduce Carbon Emissions

Direct Supply Paths and Free 
Tools for Brands & Publishers

→

Officializing our Commitment 
to Net-Zero by 2030
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https://www.sharethrough.com/carbon-emissions-estimator
https://www.sharethrough.com/carbon-emissions-estimator
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Introducing: Carbon Emissions Estimator
A free tool to estimate the carbon emissions from your digital ad campaigns.

 Test it 
sharethrough.com/
carbon-emissions-

estimator
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The Green Media 
Summit Will be a 
Carbon-Neutral 
Event


